
 
LEEDS CITY REGION BUSINESS SURVEY 2015 
 
LEEDS CITY REGION  
ENTERPRISE PARTNERSHIP AND BMG RESEARCH 
 
 



The purpose of the survey was: 

• To provide a snapshot view of business confidence, investment 
experiences and intentions 

• To provide the LEP and the Local Authorities with a significant 
level of detail about the issues currently affecting businesses 

• Support the LEP in monitoring and reporting progress to 
Government against is strategic priorities 

3,003 CATI telephone interviews among: 

• Private, public and voluntary/community sector 
• Organisation with at least one employee 

Targets were set by size, sector and district 

Telephone interviews were undertaken between February and April 
2015 

 
 

 
 
 
 
 
 

Background and method 



PROFILE OF ORGANISATIONS 



 
Key profile information among organisations includes: 

• 84% in the private sector 
• 79% have 1-9 employees 
• The main industry sectors are financial intermediation (26%), 

distribution (21%), public services (11%) and construction (10%) 
• 20% classify themselves as social enterprises 
• 75% are single site organisations 
• 56% have been established for 10+ years 

 
 
 
 
 
 
 

Summary: profile of organisations 



 
 

 
 
 
 
 
 

TYPES OF ORGANISATION 

91% 

93% 

86% 

80% 

100% 

100% 

100% 

97% 

96% 

97% 

98% 

51% 

71% 

2% 

1% 

4% 

12% 

0% 

0% 

0% 

0% 

0% 

0% 

0% 

14% 

2% 

7% 

7% 

10% 

8% 

0% 

0% 

0% 

3% 

4% 

3% 

2% 

34% 

27% 

Total (3003)

Micro (1 to 9) (1622)

Small (10 to 49) (1029)

Medium / Large (50+) (352)

Primary (ABDE) (57)

Manufacturing (C) (323)

Construction (F) (207)

Distribution (G) (718)

Hotels / Catering (I) (287)

Transport / Storage / Comms (HJ) (208)

Financial Intermediation (KLMN) (548)

Public Services (OPQ) (416)

Other Services (RS) (239)

A private sector business A public sector organisation A voluntary/community sector organisation

Q1. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

INDUSTRY SECTORS 

3% 

7% 

10% 

21% 

8% 

9% 

26% 

11% 

6% 

Primary (ABDE)

Manufacturing (C)

Construction (F)

Distribution (G)

Hotels / Catering (I)

Transport / Storage / Comms (HJ)

Financial Intermediation (KLMN)

Public Services (OPQ)

Other Services (RS)

Q3. All Respondents, unweighted base=3003, 



 
 

 
 
 
 
 
 

PRIORITY SECTORS 

27% 

1% 

3% 

11% 

1% 

6% 

51% 

Financial Professional Business Services

Advanced Manufacturing

Health and Bioscience

Creative and Digital

Food and Drink

Low Carbon

Not a priority sector

Q3. All Respondents, unweighted base=3003, 



 
 

 
 
 
 
 
 

NUMBER OF EMPLOYEES 

79% 

100% 

89% 

67% 

89% 

79% 

70% 

86% 

86% 

52% 

83% 

17% 

100% 

10% 

24% 

9% 

18% 

27% 

10% 

11% 

34% 

14% 

4% 

88% 

2% 

7% 

2% 

3% 

3% 

3% 

3% 

13% 

2% 

1% 

12% 

2% 

<0.5% 

<0.5% 

<0.5% 

<0.5% 

<0.5% 

2% 

<0.5% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

1 to 9 10 to 49 50 to 249 250+

Q2. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

NUMBER OF SITES 

75% 

81% 

56% 

30% 

79% 

84% 

85% 

64% 

75% 

82% 

78% 

60% 

78% 

25% 

19% 

44% 

70% 

21% 

16% 

15% 

36% 

25% 

18% 

22% 

40% 

22% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Single site Multiple sites

Q47. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

BRANCH/SUBSIDIARY OR HEAD OFFICE 

61% 

58% 

70% 

56% 

22% 

42% 

38% 

80% 

88% 

40% 

44% 

64% 

59% 

39% 

42% 

30% 

44% 

78% 

58% 

62% 

20% 

12% 

60% 

56% 

36% 

41% 

Total (992)

Micro 1 to 9 (294)

Small 10 to 49 (455)

Medium / Large 50+ (243)

Primary (17)

Manufacturing (63)

Construction (38)

Distribution (313)

Hotels / Catering (106)

Transport / Storage / Comms (50)

Financial Intermediation (151)

Public Services (189)

Other Services (65)

Branch/subsidiary Head Office/HQ

Q48/Q49. All Respondents, unweighted base=992 



 
 

 
 
 
 
 
 

LENGTH IN BUSINESS 

3% 

4% 

6% 

10% 

20% 

56% 

1% 

Less than 1 year

At least 1 year but less than 2

At least 2 years but less than 3

At least 3 years but less than 5

At least 5 years but less than 10

10 years or more

Don't know

Q51. All Respondents, unweighted base=3003 



 
 

 
 
 
 
 
 

APPROXIMATE ANNUAL TURNOVER (£) 

13% 

18% 

12% 

10% 

7% 

4% 

4% 

14% 

17% 

0 to 80,999

81,000 to 249,000

250,000 to 499,000

500,000 to 999,000

1m to 1.99m

2m to 4.99m

5m+

Don't know / Not applicable

Refused

Q52/53. All Respondents, unweighted base=3003 



BUSINESS PERFORMANCE AND 
CONFIDENCE 



Organisations are generally confident about turnover trends: 

• 45% have experienced increased turnover in the last 12 months; 
57% expect it to increase in the next 12 months 

 
They also demonstrate confidence in business performance: 

• 46% have experienced improved performance in the last 12 
months; 51% expect it to improve in the next 12 months 

 
There is less confidence in trends in staff numbers: 

• 26% have experienced increased staff numbers; 35% expect 
them to increase  

 
 

 
 
 
 
 
 

Summary: business performance and confidence 
  



 
 

 
 
 
 
 
 

BUSINESS PERFORMANCE IN THE LAST 12 MONTHS 

46% 

45% 

52% 

53% 

34% 

47% 

56% 

43% 

44% 

39% 

53% 

45% 

36% 

40% 

41% 

37% 

37% 

31% 

38% 

38% 

41% 

34% 

41% 

40% 

45% 

48% 

14% 

14% 

11% 

10% 

34% 

15% 

7% 

17% 

23% 

20% 

7% 

11% 

16% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Improved Remained stable Got worse

Q4. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

BUSINESS PERFORMANCE IN THE NEXT 12 MONTHS 

51% 

51% 

52% 

48% 

23% 

52% 

53% 

49% 

57% 

49% 

58% 

44% 

42% 

41% 

42% 

38% 

39% 

58% 

42% 

43% 

43% 

36% 

41% 

38% 

40% 

49% 

8% 

7% 

10% 

13% 

19% 

6% 

4% 

8% 

6% 

10% 

4% 

16% 

9% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Improve Remain stable Get worse

Q5. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TRENDS IN EMPLOYEE NUMBERS IN THE LAST 12 
MONTHS 

25% 

23% 

34% 

40% 

15% 

27% 

30% 

23% 

17% 

26% 

31% 

23% 

20% 

63% 

67% 

51% 

42% 

81% 

57% 

62% 

64% 

65% 

62% 

60% 

65% 

65% 

12% 

10% 

15% 

17% 

5% 

17% 

7% 

13% 

18% 

12% 

9% 

12% 

15% 

1% 

1% 

1% 

<0.5% 

<0.5% 

1% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Increased Remained the same Decreased Don't know

Q6. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TRENDS IN EMPLOYEE NUMBERS IN THE NEXT 12 
MONTHS 

35% 

34% 

39% 

43% 

27% 

39% 

38% 

29% 

36% 

39% 

44% 

31% 

22% 

59% 

61% 

54% 

43% 

65% 

54% 

59% 

66% 

59% 

57% 

54% 

57% 

71% 

4% 
3% 

5% 

11% 

8% 

6% 

2% 

3% 

6% 

3% 

1% 

6% 

7% 

2% 

2% 

2% 

3% 

2% 

1% 

1% 

6% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms…

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Increase Remain the same Decrease Don't know

Q7. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TRENDS IN TURNOVER IN THE LAST 12 MONTHS 

45% 

45% 

46% 

45% 

43% 

48% 

49% 

44% 

45% 

41% 

55% 

27% 

41% 

32% 

33% 

32% 

29% 

27% 

30% 

34% 

31% 

31% 

29% 

30% 

43% 

33% 

18% 

19% 

16% 

17% 

28% 

22% 

13% 

21% 

22% 

25% 

12% 

19% 

23% 

4% 

3% 

6% 

9% 

2% 

1% 

4% 

3% 

1% 

5% 

3% 

11% 

3% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Increased Remained the same Decreased Don't know

Q8. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TRENDS IN TURNOVER IN THE NEXT 12 MONTHS 

57% 

57% 

56% 

57% 

32% 

62% 

59% 

57% 

58% 

62% 

63% 

41% 

49% 

32% 

32% 

32% 

24% 

45% 

31% 

31% 

32% 

32% 

28% 

28% 

37% 

39% 

7% 

6% 

7% 

11% 

17% 

4% 

6% 

7% 

8% 

7% 

5% 

9% 

7% 

5% 

5% 

5% 

9% 

6% 

4% 

4% 

4% 

2% 

2% 

4% 

13% 

5% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms…

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Increase Remain the same Decrease Don't know

Q9. All Respondents, unweighted bases shown in brackets 



BUSINESS INVESTMENT AND 
BARRIERS TO GROWTH 



 
 

 
 
 
 
 
 

Summary: business investment and barriers to growth (1) 

36% of organisations experienced invested more in the last 12 months 
than the previous 12 months, 9% invested less 

Higher investments have been experienced in each investment area 
• Marketing/sales (28%) 
• Training (27%) 
• Plant and machinery (21%) 
• Buildings (16%) 

There is even more optimism for the next 12 months, with higher 
investments expected in each investment area 

• Marketing/sales (39%) 
• Training (35%) 
• Plant/machinery (28%) 
• Buildings (20%) 

 



 
 

 
 
 
 
 
 

Summary: business investment and barriers to growth (2) 

However, 85% mention barriers to growth, with the main ones being: 

• Access to finance (17%) 
• Level of competition (13%) 
• Decline in demand for goods/services (11%) 
• Cash flow (10%) 

 



 
 

 
 
 
 
 
 

TRENDS IN INVESTMENT IN THE LAST 12 MONTHS 

9% 

11% 

6% 

7% 

6% 

47% 

47% 

52% 

44% 

56% 

36% 

28% 

27% 

21% 

16% 

5% 

11% 

13% 

27% 

20% 

3% 

2% 

2% 

1% 

2% 

Overall investment in the
business / organisation

Marketing and sales

Training and retraining

Plant and machinery

Buildings

Lower Same Higher Not applicable Don't Know

Q10. All Respondents, unweighted base = 3003 



 
 

 
 
 
 
 
 

TRENDS IN INVESTMENT IN THE NEXT 12 MONTHS 

6% 

5% 

4% 

8% 

7% 

50% 

52% 

58% 

59% 

68% 

39% 

39% 

35% 

28% 

20% 

2% 

2% 

1% 

3% 

2% 

3% 

3% 

2% 

3% 

3% 

Overall investment in the
business / organisation

Marketing and sales

Training and retraining

Plant and machinery

Buildings

Lower Same Higher Not applicable Don't Know

Q11. All Respondents, unweighted base = 3003 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
IDENTIFIED BARRIERS TO GROWTH 

85% 

85% 

85% 

90% 

95% 

90% 

86% 

82% 

82% 

88% 

82% 

86% 

89% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q12 All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

THE MAIN BARRIERS TO BUSINESS GROWTH 
17% 

13% 

11% 

10% 

8% 

8% 

8% 

6% 

4% 

3% 

3% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

2% 

9% 

11% 

4% 

Access to finance

Level of competition

Decline in demand for products/services

Cash flow

Availability of skilled labour

Over regulation/red tape

Economic climate/recession

Market size

Availability of land/premises

Transport infrastructure

Reduction in key markets

Retention of skilled labour

Employability skills

Labour costs

Strength of the pound

Lack of training available locally

Transport costs e.g. fuel etc.

Energy and water costs

Appropriate business support

Business rates/rent

Change in government/elections/political uncertainty

Lack of advertising/marketing

High levels of taxation

Other

No barriers to growth

Don't know

Q12 All Respondents, unweighted base=3003 



BUSINESS SUPPORT 



 
 

 
 
 
 
 
 

Summary: business support (1) 

50% of organisations have a written business plan 

64% have sought independent advice in the last 12 months, with the 
main areas being: 

• Statutory legislation (29%) 
• Workforce skills and training (29%)  
• Marketing (27%)  
• Finance/grants (24%)  

39% of businesses are aware of LEP services, the main ones being: 

• Apprenticeship support (26%) 
• Broadband support (18%) 
• Training/skills support (18%) 
• General business support (17%) 



 
 

 
 
 
 
 
 

Summary: business support (2) 

26% of those aware of any LEP services have used some of them  

60% of all organisations would like to receive further information, 
particularly: 

• Grants/loans (50%) 
• Skills/training/apprenticeships (37%)  
• Resources efficiency (28%)  
• Broadband (28%) 
• Business planning (28%) 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS WITH A 
WRITTEN BUSINESS PLAN 

50% 

45% 

66% 

84% 

35% 

46% 

37% 

43% 

44% 

44% 

56% 

77% 

52% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q13 All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
SOUGHT INDEPENDENT ADVICE IN THE LAST 12 
MONTHS 

64% 

62% 

71% 

74% 

64% 

58% 

72% 

68% 

72% 

66% 

54% 

62% 

65% 

64% 

73% 

68% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Private sector (2435)

Public sector (319)

Voluntary sector (249)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q14 All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TYPES OF INDEPENDENT ADVICE SOUGHT 

29% 

29% 

27% 

24% 

20% 

20% 

18% 

14% 

13% 

5% 

8% 

Statutory Legislation

Workforce skills and  training

Marketing

Finance /grants

General business planning

Energy costs

Recruitment/job creation

Help with research and development

Other staffing issues

Exporting

Other areas

Q14 All Respondents, unweighted base = 3003 



 
 

 
 
 
 
 
 

SOURCES OF ASSISTANCE IN THE LAST 12 
MONTHS 

67% 

41% 

34% 

32% 

26% 

25% 

24% 

22% 

21% 

12% 

12% 

10% 

8% 

3% 

2% 

1% 

1% 

13% 

7% 

Accountant

Business Associates/friends/family

Bank

Solicitor

GOV.UK/Business Link website

Local authority

Government agency (e.g. MAS, UKTI, HMRC)

Trade/industry body

Further or Higher Education Establishment

Federation of Small Business

Job Centre Plus

Local Enterprise Partnership

Chamber of Commerce

Institute of Directors (IOD)

Confederation of British Industry (CBI)

Innovate UK/Technology Strategy Board

Institute of Export

Other

Can't recall

Q15 Where sought advice, unweighted base = 1959 



 
 

 
 
 
 
 
 

AWARENESS AND USAGE OF LEP SERVICES 

12% 

6% 

8% 

26% 

8% 

4% 

8% 

18% 

17% 

18% 

61% 

4% 

1% 

2% 

12% 

1% 

<0.5% 

1% 

5% 

4% 

9% 

74% 

Business Growth Programme grant

Growing Places Fund loan

Export Network

Apprenticeships support

Advice/support on business relocation/expansion

5-3-1 campaign

Resource efficiency / carbon reduction support

Training/skills support

General business support/advice

Broadband support (e.g. Superconnected Cities vouchers)

None of these

Aware (2684)

Used (1060)

Q54/55 Private and voluntary organisations, unweighted bases shown 

in brackets 



 
 

 
 
 
 
 
 

REQUIREMENTS FOR FURTHER INFORMATION 

48% 

36% 

27% 

27% 

27% 

18% 

14% 

9% 

5% 

41% 

Grants/loans

Skills/training/apprenticeships

Resource efficiency

Business planning

Broadband

Planning

Transport/travel

Exporting

Other

None of the above

Q56 All Respondents, unweighted base = 3003 



WORKFORCE, SKILLS AND 
TRAINING 



 
 

 
 
 
 
 
 

Summary: workforce, skills and training (1) 

46% of organisations have a training plan and 32% a training budget 

74% have skills that need improving within their workforce during the 
next 12-18 months, mainly: 

• Sales and marketing skills (36%) 
• Management/leadership skills (30%) 
• Customer care (29%) 
• Administration and organisational skills (27%) 
• Communication skills (27%) 

 



 
 

 
 
 
 
 
 

Summary: workforce, skills and training (2) 

15% expect retirement to have a significant impact on their workforce 
in the next 3-5 years 

21% have found vacancies hard to fill in the last 12 months; 20% 
expect this in the next 12 months 

54% have recruited in the last 12 months 

Employers have taken on people from the following groups in the last 
12 months: 

• Unemployed people (47% of companies recruiting) 
• Young people/recent school leavers (39%) 
• People aged over 50 (29%) 
• Recent university graduates (26%) 
• Apprentices (24%) 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS WITH A 
TRAINING PLAN 

46% 

38% 

71% 

86% 

40% 

47% 

40% 

43% 

49% 

39% 

43% 

75% 

36% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q16 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS WITH A 
TRAINING BUDGET 

32% 

25% 

52% 

75% 

20% 

28% 

17% 

26% 

31% 

28% 

33% 

61% 

32% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q17 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

TYPES OF SKILL GAPS IN THE NEXT 12-18 
MONTHS 

36% 

31% 

30% 

29% 

27% 

27% 

25% 

24% 

22% 

22% 

12% 

9% 

7% 

4% 

26% 

1% 

Sales and marketing skills

Other technical, specialist or job specific skills

Management/leadership skills

Customer care

Administration and organisational skills

Communication skills

Team working

Business/Financial planning

Basic IT skills

Advanced/specialist IT skills

Science, technology and Engineering skills

Basic skills (i.e. maths and English)

Foreign languages

Other

No skills need improving

Don't know

Q18 All respondents, unweighted base = 3003 



 
 

 
 
 
 
 
 

TYPES OF SKILL GAPS IN THE NEXT 12-18 
MONTHS BY SECTOR 

Q18 All respondents, unweighted base = 3003 

Total Primary  Manufacturing Construction Distribution  

Hotels / 

Catering  

Transport / 

Storage / 

Comms  

Financial 

Intermediation  

Public 

Services  

Other 

Services  

Sales and marketing skills 36% 26% 34% 25% 38% 32% 43% 39% 29% 41% 

Other technical, specialist or job 

specific skills 
31% 50% 36% 33% 22% 18% 36% 34% 31% 32% 

Management/leadership skills 30% 18% 27% 24% 28% 28% 35% 31% 40% 30% 

Customer care 29% 20% 21% 21% 36% 38% 32% 24% 27% 37% 

Administration and organisational 

skills 
27% 30% 22% 26% 28% 16% 25% 27% 29% 36% 

Communication skills 27% 13% 21% 21% 28% 26% 30% 27% 31% 34% 

Team working 25% 12% 24% 15% 27% 31% 27% 20% 32% 33% 

Business/Financial planning 24% 21% 22% 25% 23% 20% 27% 24% 27% 27% 

Basic IT skills 22% 33% 22% 16% 26% 19% 20% 17% 29% 22% 

Advanced/specialist IT skills 22% 19% 18% 18% 17% 9% 37% 27% 22% 24% 

Science, technology and Engineering 

skills 
12% 22% 29% 13% 9% 3% 17% 13% 7% 8% 

Basic skills (i.e. maths and English) 9% 9% 9% 7% 10% 11% 8% 7% 10% 9% 

Foreign languages 7% 7% 8% 3% 6% 6% 7% 7% 9% 7% 

Other 4% 7% 4% 5% 3% 3% 5% 4% 9% 4% 

No skills need improving 26% 16% 26% 33% 28% 31% 24% 24% 21% 23% 

Don't know 1% 1% 1% *% 1% *% 0% 1% *% 1% 

Summary: Any 74% 83% 73% 67% 71% 69% 76% 75% 78% 76% 

Unweighted Bases 3003 57 323 207 718 287 208 548 416 239 



 
 

 
 
 
 
 
 

THE LEVEL OF IMPACT OF WORKFORCE RETIREMENT 
IN THE NEXT 3-5 YEARS 

15% 

15% 

12% 

11% 

19% 

25% 

13% 

11% 

13% 

19% 

16% 

13% 

7% 

14% 

12% 

17% 

25% 

21% 

18% 

13% 

13% 

7% 

16% 

14% 

14% 

12% 

69% 

69% 

69% 

62% 

59% 

55% 

71% 

73% 

76% 

61% 

67% 

71% 

79% 

3% 

3% 

2% 

2% 

1% 

3% 

3% 

3% 

4% 

4% 

3% 

2% 

2% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Significant Moderate Insignificant Don't know

Q19. All Respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS WITH HARD 
TO FILL VACANCIES IN THE LAST 12 MONTHS 

21% 

18% 

30% 

52% 

27% 

27% 

19% 

18% 

26% 

18% 

21% 

23% 

24% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q20 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS EXPECTING TO 
HAVE HARD TO FILL VACANCIES IN THE NEXT 12 
MONTHS 

20% 

18% 

26% 

46% 

23% 

27% 

22% 

16% 

19% 

24% 

19% 

25% 

16% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q21 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
RECRUITED IN THE LAST 12 MONTHS 

54% 

45% 

84% 

96% 

42% 

55% 

45% 

53% 

72% 

44% 

52% 

67% 

51% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q22 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

GROUPS FROM WHICH COMPANIES HAVE RECRUITED 
IN THE LAST 12 MONTHS 

47% 

39% 

29% 

26% 

24% 

Unemployed person

Young person / recent school leaver

Person aged over 50

Recent university graduate

Apprentice

Q23 Where recruited, unweighted base = 1939 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT PLAN TO TAKE 
ON APPRENTICES IN THE NEXT 12 MONTHS 

26% 

24% 

30% 

46% 

25% 

36% 

22% 

23% 

29% 

27% 

25% 

28% 

23% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q24 All respondents, unweighted bases shown in brackets 



CUSTOMER BASE AND TRADE 
DESTINATIONS 



 
 

 
 
 
 
 
 

Summary: customer base and trade destinations 

15% of organisations currently export, the main areas being: 

• The EU (90% of all organisations that export, 61% of all exports) 
• North America (31%, 8%) 
• The Middle East (22%, 4%) 

The main barriers to exporting centre on: 

• Products/services are not suitable (70% of those not exporting) 
• Don’t see the need/value in exporting (10%) 

The main locations where organisations make their purchases include: 

• Within a 10 mile radius (67% of all organisations, 45% of all 
purchases) 

• Elsewhere within Yorkshire and Humber (49%, 21%) 
• Rest of UK (50%, 27%) 
• Outside the UK (15%, 7%) 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS CURRENTLY 
EXPORTING 

15% 

14% 

15% 

32% 

11% 

42% 

3% 

20% 

<0.5% 

23% 

15% 

3% 

4% 

Total (2684)

Micro 1 to 9 (1491)

Small 10 to 49 (898)

Medium / Large 50+ (295)

Primary  (54)

Manufacturing (315)

Construction (192)

Distribution  (628)

Hotels / Catering  (240)

Transport / Storage / Comms  (185)

Financial Intermediation  (522)

Public Services  (342)

Other Services  (206)

Q25 Private and voluntary organisations, unweighted bases shown in 

brackets 



 
 

 
 
 
 
 
 

PROPORTION OF EXPORTS TO SPECIFIC DESTINATIONS 

Q26 Where export, unweighted base = 425  

0% 1-10% 11-25% 26-50% 51-75% 76-99% 100% 
Don't 

know 

The EU 6% 14% 7% 17% 5% 16% 31% 5% 

China 83% 8% 1% 1% *% *% *% 5% 

India 86% 8% *% *% *% 0% 0% 6% 

Middle East 72% 15% 3% 3% 1% *% *% 5% 

The rest of Asia 78% 12% 3% 1% 1% *% *% 6% 

North America 63% 17% 3% 8% *% 2% 1% 6% 

South America 82% 10% 1% 1% 0% 0% 0% 6% 

Elsewhere 52% 14% 5% 6% 5% 10% 2% 5% 



 
 

 
 
 
 
 
 

BARRIERS TO EXPORTING 

70% 

10% 

7% 

5% 

2% 

2% 

1% 

1% 

1% 

1% 

1% 

1% 

1% 

4% 

2% 

Our products/services are not suitable for exporting

Don't see the need/value in exporting

We don't want to export

Market is UK-based

Lack of knowledge of overseas markets/opportunities

Small business

Lack of contacts in overseas markets

We don't currently have enough knowledge/expertise in the business to export

Too risky for my business

Unsure how to start exporting/ what support is available

Costs issues

Have sufficient level of business already

Restricted by legislation/regulations

Other

Don't know

Q27 Where do not export, unweighted base = 2239  



 
 

 
 
 
 
 
 

TRENDS IN EXPORTING IN THE NEXT 12 MONTHS 

47% 

45% 

46% 

58% 

25% 

47% 

69% 

47% 

37% 

60% 

39% 

47% 

62% 

46% 

47% 

49% 

38% 

52% 

45% 

31% 

50% 

63% 

34% 

50% 

53% 

38% 

7% 

8% 

5% 

4% 

23% 

8% 

4% 

6% 

11% 

0% 

Total (425)

Micro 1 to 9 (199)

Small 10 to 49 (136)

Medium / Large 50+ (90)

Primary  (6)

Manufacturing (137)

Construction (8)

Distribution  (118)

Hotels / Catering  (3)

Transport / Storage / Comms  (48)

Financial Intermediation  (85)

Public Services  (9)

Other Services  (11)

Increase Remain constant Decrease

Q28. Where export, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF PURCHASES FROM DIFFERENT 
LOCATIONS 

Q29 All respondents, unweighted base = 3003  

0% 1-10% 11-25% 26-50% 51-75% 76-99% 100% 
Don't 

know 

Locally - Within a 10 mile 

radius 
18% 13% 8% 11% 7% 15% 14% 15% 

Elsewhere within 

Yorkshire and Humber 
36% 15% 10% 12% 4% 4% 3% 15% 

Rest of UK 35% 11% 9% 12% 6% 8% 5% 15% 

Outside the UK 69% 6% 2% 3% 1% 2% 1% 15% 



RESEARCH & DEVELOPMENT AND 
BUSINESS INNOVATION 



 
 

 
 
 
 
 
 

Summary: research and development and business 
innovation 

64% of organisations have innovated in the last 12 months 

The main activities include: 

• Introduced new products/services (47%) 
• Introduced new processes (39%) 
• Invested in Research & Development (23%) 
• Diversified into other sectors/markets (18%) 

69% plan to innovate in the next 12 months 

65% mention barriers to innovation including: 

• Financial constraints (41%) 
• Time constraints (34%) 
• Expenditure too high risk (21%) 



 
 

 
 
 
 
 
 

INNOVATION ACTIVITIES IN THE LAST 12 MONTHS 

47% 

39% 

23% 

18% 

6% 

5% 

3% 

2% 

64% 

Introduced new or significantly improved products or
services

Introduced new or significantly improved processes

Invested in Research & Development

Diversify into other sectors or product markets

Participated in technology transfer

Applied for support from an innovation fund

Applied for Research & Development tax credits

Applied for a patent

Any

Q30a All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 

INNOVATION ACTIVITIES IN THE NEXT 12 MONTHS 

54% 

45% 

28% 

27% 

12% 

9% 

9% 

5% 

69% 

Introduce new or significantly improved products or services

Introduce new or significantly improved processes

Invest in Research & Development

Diversify into other sectors or product markets

Apply for support from an innovation fund

Apply for Research & Development tax credits

Participate in technology transfer

Apply for a patent

Any

Q30b All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS MENTIONING ANY 
BARRIERS TO INNOVATION 

65% 

65% 

63% 

63% 

66% 

76% 

65% 

60% 

54% 

67% 

65% 

66% 

71% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q31 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

BARRIERS TO INNOVATION 

41% 

34% 

21% 

18% 

16% 

16% 

16% 

15% 

12% 

4% 

34% 

2% 

Financial constraints

Time constraints

Expenditure on innovation deemed too high risk

Lack of knowledge of potential markets

Lack of knowledge/expertise internally

Lack of knowledge of potential partners/consultants

Don't know how to access expertise/other support

Don't need to innovate

Lack of equipment/facilities for research

Other

None

Don't know

Q31 All respondents, unweighted base = 3003 



ACCESS TO FINANCE 



 
 

 
 
 
 
 
 

Summary: access to finance 

17% of organisations have applied for finance or credit in the past 12 
months 

The main purposes of finance include: 

• Cash flow (53% of those applying) 
• Business expansion (45%) 
• Capital investment in equipment/machinery (43%) 

The main sources were: 

• Bank/building society (72% of those applying)  
• Internal funding (25%)  
• Other public sector grants/funding (19%) 
• Friends/family (18%) 

20% of those applying for finance have been unsuccessful 

 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
APPLIED FOR FINANCE OR CREDIT IN THE PAST 12 
MONTHS 

17% 

17% 

16% 

26% 

33% 

17% 

18% 

14% 

18% 

25% 

15% 

15% 

19% 

Total (3003)

Micro (1 to 9) (1622)

Small (10 to 49) (1029)

Medium / Large (50+) (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q32 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PURPOSES OF FINANCE OR CREDIT 

53% 

45% 

43% 

25% 

22% 

20% 

10% 

11% 

2% 

Cash flow

Business expansion

Capital investment in equipment/machinery

Investment in premises/relocation

Expanding the workforce

Training/workforce development

Research & Development

Other

Don't know

Q33 Where applied for finance, unweighted base = 525  



 
 

 
 
 
 
 
 

SOURCES OF FINANCE IN THE PAST 12 MONTHS 

72% 

25% 

19% 

18% 

8% 

6% 

5% 

4% 

10% 

3% 

Bank/building society

Internal funding

Other public sector grant/loan/funding schemes

Friends/family

Local Enterprise Partnership

Peer to peer lending

Venture capital

Business angels

Other

Don't know

Q34 Where applied for finance, unweighted base = 525  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS WHERE 
APPLICATION FOR FINANCE HAS BEEN UNSUCCESSFUL 

19% 

19% 

23% 

14% 

20% 

18% 

24% 

12% 

17% 

20% 

18% 

23% 

34% 

Total (525)

Micro 1 to 9 (266)

Small 10 to 49 (174)

Medium / Large 50+ (85)

Primary  (21)

Manufacturing (67)

Construction (41)

Distribution  (92)

Hotels / Catering  (42)

Transport / Storage / Comms  (47)

Financial Intermediation  (92)

Public Services  (70)

Other Services  (53)

Q35 Where applied for finance, unweighted bases shown in brackets 



ENVIRONMENTAL IMPROVEMENT 



 
 

 
 
 
 
 
 

Summary: environmental improvement (1) 

77% of organisations currently undertake actions to improve their 
environmental performance, mainly by 

• Operating a recycling scheme (61%) 
• Using environmentally friendly technologies (45%) 
• Operating a waste minimisation scheme (41%) 

9% have accessed consultancy/advice and 3% investment/grants for 
environmental improvement 

52% plan to improve their environmental performance in the next 12 
months 

 



 
 

 
 
 
 
 
 

Summary: environmental improvement (2) 

17% have introduced products that reduce energy or waste for the 
user in the last 3-5 years, ranging from  

• 46% where less than 20% of total sales was attributed to these 
products to  

• 12% over 75% 
• Average proportion is 32% 

 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT CURRENTLY 
UNDERTAKE ACTIVITIES TO IMPROVE THEIR 
ENVIRONMENTAL PERFORMANCE 

77% 

75% 

83% 

91% 

82% 

81% 

75% 

78% 

84% 

75% 

73% 

77% 

75% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q36 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

ACTIVITIES UNDERTAKEN TO IMPROVE 
ORGANISATIONS' ENVIRONMENTAL PERFORMANCE 

61% 

45% 

41% 

28% 

21% 

15% 

11% 

10% 

1% 

23% 

Operate a recycling scheme

Use environmentally friendly technologies/products

Operate a waste minimisation scheme

Operate energy saving scheme

Use more sustainable transport/travel

Operate a water saving scheme

Use renewable energy

Have formal environmental accreditation (e.g. ISO 14001)

Don't know

None of these

Q36 All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
ACCESSED INVESTMENT OR GRANTS ON 
ENVIRONMENTAL IMPROVEMENT 

3% 

3% 

4% 

10% 

8% 

4% 

6% 

3% 

3% 

1% 

1% 

3% 

6% 

Total (2365)

Micro 1 to 9 (1193)

Small 10 to 49 (849)

Medium / Large 50+ (323)

Primary  (47)

Manufacturing (261)

Construction (160)

Distribution  (571)

Hotels / Catering  (251)

Transport / Storage / Comms  (161)

Financial Intermediation  (409)

Public Services  (321)

Other Services  (184)

Q37. Where undertake any actions to improve environmental performance, 

 unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
ACCESSED CONSULTANCY OR ADVICE ON 
ENVIRONMENTAL IMPROVEMENT 

9% 

7% 

12% 

23% 

34% 

18% 

10% 

7% 

8% 

6% 

7% 

8% 

11% 

Total (2365)

Micro 1 to 9 (1193)

Small 10 to 49 (849)

Medium / Large 50+ (323)

Primary  (47)

Manufacturing (261)

Construction (160)

Distribution  (571)

Hotels / Catering  (251)

Transport / Storage / Comms  (161)

Financial Intermediation  (409)

Public Services  (321)

Other Services  (184)

Q37. Where undertake any actions to improve environmental performance, 

 unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

ACTIVITIES PLANNED TO IMPROVE ORGANISATIONS' 
ENVIRONMENTAL PERFORMANCE 

36% 

32% 

29% 

23% 

16% 

15% 

15% 

11% 

4% 

44% 

Adopt a recycling scheme

Use environmentally friendly technologies/products

Adopt a waste minimisation scheme

Adopt an energy saving scheme

Introduce more sustainable transport/travel

Adopt a water saving scheme

Introduce renewable energy

Achieve formal environmental accreditation (e.g. ISO 14001)

Don't know

None of these

Q38 All respondents, unweighted bases = 3003  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT HAVE 
INTRODUCED PRODUCTS THAT REDUCE ENERGY OR 
WASTE FOR THE USER IN THE LAST 3-5 YEARS 

17% 

16% 

20% 

27% 

34% 

22% 

26% 

17% 

21% 

17% 

15% 

9% 

11% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary (57)

Manufacturing (323)

Construction (207)

Distribution (718)

Hotels / Catering (287)

Transport / Storage / Comms (208)

Financial Intermediation (548)

Public Services (416)

Other Services (239)

Q39 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

PROPORTION OF TOTAL SALES THAT CAN BE 
ATTRIBUTED TO PRODUCTS THAT REDUCE ENERGY OR 
WASTE FOR THE USER 

46% 

14% 

12% 

9% 

18% 

Less than 20%

20-50%

Over 75%

50-75%

Don't know

Q40 Where introduced products that reduce waste, unweighted bases 

= 491  



BUSINESS LOCATION AND 
INFRASTRUCTURE 



 
 

 
 
 
 
 
 

Summary: business location and infrastructure (1) 

76% of organisations are satisfied overall with their current business 
location; 7% are dissatisfied 

The main advantages of the current business location include: 

• Good road/motorway links (67%) 
• Easy access for employees (66%) 
• High speed broadband connection (64%) 
• Transport connections within the local area (58%) 
• Connectivity to suppliers/customers (58%) 
• Overall attractiveness of the area (57%) 



 
 

 
 
 
 
 
 

Summary: business location and infrastructure (2) 

Disadvantages were mentioned by small proportions, with the main 
ones being: 

• Availability/cost of land/premises (12%) 
• High speed broadband connection (10%) 
• Transport connections within the local area (9%) 

29% are likely to consider moving premises within the next 5 years, 
with few likely to move outside the region: 

• Within the same town/area (73% of those considering moving) 
• Within Yorkshire and Humber (17%) 
• Elsewhere within the UK (5%) 
• Outside the UK (1%) 

46% find that current broadband service or speed completely/largely 
meets their needs; 30% adequately and 19% somewhat/doesn’t meet 
their needs 

 
 



 
 

 
 
 
 
 
 

ADVANTAGES AND DISADVANTAGES OF THE CURRENT 
BUSINESS LOCATION 

67% 

66% 

64% 

58% 

58% 

57% 

46% 

46% 

45% 

42% 

36% 

34% 

33% 

32% 

25% 

20% 

5% 

5% 

10% 

9% 

4% 

8% 

6% 

8% 

5% 

7% 

7% 

9% 

12% 

4% 

7% 

7% 

26% 

27% 

24% 

33% 

36% 

34% 

45% 

43% 

48% 

48% 

53% 

53% 

51% 

61% 

65% 

70% 

1% 

1% 

2% 

2% 

1% 

3% 

2% 

2% 

3% 

4% 

3% 

4% 

3% 

3% 

3% 

Good road/motorway links

Easy access for employees

High speed broadband connection

Transport connections within your local area

Connectivity to suppliers/customers

Overall attractiveness of the area

Opportunities to network/collaborate with peers

Access to appropriately skilled labour

Access to neighbouring cities/markets

Good rail links

Availability of business support

Cost of labour

Availability/cost of appropriate land and/or premises

Proximity to higher education, research or other trade organisations

Connectivity to Leeds Bradford International Airport

Connectivity to other airports

Advantage Disadvantage Neutral Don't know

Q41. All Respondents, unweighted base = 3003 



 
 

 
 
 
 
 
 

OVERALL SATISFACTION WITH THE CURRENT 
BUSINESS LOCATION 

2% 

4% 

17% 

31% 

45% 

1% 

1 - Very dissatisfied

2

3

4

5 - Very satisfied

Don't know

Q42 All respondents, unweighted bases = 3003  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS THAT ARE 
SATISFIED WITH THE CURRENT BUSINESS LOCATION 

76% 

76% 

78% 

76% 

79% 

76% 

81% 

72% 

75% 

75% 

77% 

77% 

74% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q42 All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 

PROPORTION OF ORGANISATIONS LIKELY TO 
CONSIDER MOVING PREMISES WITHIN THE NEXT 5 
YEARS 

29% 

31% 

24% 

19% 

13% 

36% 

28% 

27% 

18% 

35% 

37% 

24% 

21% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q43 All respondents, unweighted bases shown in brackets 



 
 

 
 
 
 
 
 

DESTINATIONS FOR RELOCATION 

73% 

17% 

5% 

1% 

4% 

Within the same town or surrounding area

Within Yorkshire and Humber

Elsewhere within the UK

Outside of the UK

Don't know

Q44 Where likely to relocate, unweighted bases = 793  



 
 

 
 
 
 
 
 

DEGREE TO WHICH CURRENT BROADBAND 
SERVICE/SPEED MEETS ORGANISATIONS' NEEDS 

25% 

21% 

30% 

12% 

7% 

4% 

Completely meets our needs

Largely meets our needs

Adequately meets our needs

Somewhat meets our needs

Doesn't at all meet our needs

Don't know

Q45 All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 

PROPORTION AGREEING THAT CURRENT BROADBAND 
SERVICE/SPEED MEETS ORGANISATIONS' NEEDS 

46% 

46% 

48% 

49% 

34% 

53% 

42% 

44% 

37% 

49% 

50% 

49% 

46% 

Total (3003)

Micro 1 to 9 (1622)

Small 10 to 49 (1029)

Medium / Large 50+ (352)

Primary  (57)

Manufacturing (323)

Construction (207)

Distribution  (718)

Hotels / Catering  (287)

Transport / Storage / Comms  (208)

Financial Intermediation  (548)

Public Services  (416)

Other Services  (239)

Q45 All respondents, unweighted base = 3003  



 
 

 
 
 
 
 
 



KEEP IN TOUCH: 
 
www.the-lep.com 
 
Join our mailing list: 
LCR@leedscityregion.gov.uk 
 
Twitter: @LeedsCityRegion 

www.bmgresearch.co.uk 
 
Contact us: info@bmgresearch.co.uk 
 
Twitter: @bmgresearch 


